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2018 OVERVIEW

1,046,000 ...

WORLDWIDE



2018 OVERVIEW




2018 OVERVIEW
EUROPE

5THYEAR +28% - 000 SALES
GROWTH  «5 YEARS

IN A ROW 2016

2013
643,000 SALES




2018 OVERVIEW
EUROPE

GROWTH PC GROWTH LCV

x15  FASTEST TOP5

VS. MARKET AMONG TOP 12 BRANDS BEST-SELLING BRAND




H1 201 9 OVERVIEW
EUROP

2017 2018 2019

414 000 444 000 456 000
SALES SALES SALES




H1 2019 OVERVIEW
EUROPE

H1 2019

6TH YEAR + 3 7% 456,000 SALES
GROWTH ~6 YEARS

H12018

INAROW H12016
H1 2017

H1 2014
H1 2015

H1 2013
332,000 SALES




H1 2019 OVERVIEW
EUROPE

FASTEST +0.3 + 6 : 6%

GROWTH POINT PC GROWTH

AMONGST TOP 12 MARKET SHARE VS. FALLING' MARKET (-3%)




PRODUCT OFFENSIVE
5 MAJOR LAUNCHES IN 2 YEARS




PRODUCT OFFENSIVE
NEW LCV RANGE

1 WORLDWIDE SALE OUT OF 5




SERVICE RECOMMENDATION

90,7 94,7 90,1

83,1 80,6 77,4

% of customers who have rated 9 or 10 to the question ‘Would you recommend the dealership?’




2021 AMBITIONS




PUSH TO PASS KEY OBJECTIVES

PROFITABLE GLOBAL SALES

IN AUTOMOTIVE COMFORT

RECOMMENDED AUTOMOBILE BRAND




PUSH TO PASS OBJECTIVES

VOLUMES GROWTH 5




PUSH TO PASS OBJECTIVES
PRICING POWER EUROPE

vs Ford

2019




PUSH TO PASS OBJECTIVES

CUSTOMER RECOMMENDATION VN
Base NCBS Survey

2015 2019 2021




PUSH TO PASS OBJECTIVES

CUSTOMER RECOMMENDATION APV
Base |IACS Survey

2015 2019 2021




HOW WILL WE ACHIEVE THESE
AMBITIONS ?




CLEAR POSITIONING




CUSTOMER
PERCEPTION

VAN

FOUNDATION

BRAND FUNDAMENTALS
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360° APPROACH

360° S
APPROACH RELATIONSHIP

BE DIFFERENT
CHALLENGING THE NORM MOBILITY CITROEN ADVISOR B\, CTROEN

STRONG CHOICES o . Your opinion matters ! Personal Space on Smartphone
Citroén Rent&Smile

Monitored through customer research I'rent a Citroén at Citroén, Product Scan My CITROEN
operated by Free2Move Dealer User guide on Smartphone

Sal
Citroén Earn&Drive alesmen ELETWT T
| earn money when not using my car Used Car On board media sharing

ERVICES ][]}

Le e

DISLIKES
PRODUCT PRODUCTS ‘ CITROEN

ASSETS

FEEL GOOD New Dealership Citroén Eat at Citroén Lifestyle Product Stores
La Maison Citroén Children area

ADVANCED COMFORT La Maison Citroén Nomadic
La Maison Citroén Pop up kit
COMFORT BENCHMARK

Citroén Advanced Comfort®
Progressive Hydraulic Cushions® (PHC)
Advanced Comfort Seats

CITROEN
ADVAMNCED
COMFORT

NEW

I maintain my car at Citroén P LAC E S
I repair my car at Citroén

1 buy a B2B passenger car, a van or a converted vehicle at Citroén
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